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1 - Introduction to SEO

1.1 - What is SEO?

SEO, or Search Engine Optimization, is the set of practices
used to improve the positioning of a website in the results
pages of search engines, such as Google.

The main objective of SEO is to increase the organic visibility of
a website, that is, to make it appear in the top positions of
search results without having to pay for advertising.

1.2 - Importance of SEO for Websites

In today's digital landscape, being well positioned in search
engines is crucial to the success of any website or online
business. Therefore, if your website does not appear in the top
positions, the chances of it being found and accessed by users
are significantly reduced.

In addition, SEO not only increases the number of visitors to
your website, but also attracts more qualified visitors, that is,
people who are truly interested in what you offer.

1.3 - Difference between On-Page and Off-Page SEO

SEO On-Page: Refers to the optimization practices performed
within the website itself. This includes optimizing content, URL
structure, keyword usage, meta descriptions, page titles,
headings, images, and other elements that are under the direct
control of the webmaster. On-Page SEO aims to make the
website more relevant and understandable for both users and
search engines.

SEO Off-Page: Refers to actions taken outside of the website to
improve its positioning. This involves building backlinks (links
from other websites that point to yours), mentions on social
networks, citations on blogs and forums, and other external
signals that indicate the authority and relevance of your website
to search engines. Off-Page SEO is essential to increase the
credibility of the website and strengthen its position in search
results.




2 - Keyword Research

2.1 - Keywords Definition

Keywords are terms or phrases that users type into search engines when
they are looking for information, products or services online.

Choosing the right keywords is one of the most important aspects of
SEO, as they connect the content of your website with the queries made
by users. There are different types of keywords:

e  Short tail keywords: These are more generic terms, with one or
two words, such as "women's bags". Although they have a high
search volume, they are more competitive and less specific.

e Long tail keywords: These are more specific phrases with three
or more words, such as “branded women’s handbags.” They tend
to have less search volume, but are more targeted and generally
result in higher conversion rates.

2.2 - Keyword Research Tools

To carry out keyword research, there are several tools available
that can help you, such as:

Google Keyword Planner: A free Google Ads tool that
lets you explore new keyword ideas and see search
volume for specific terms. It's ideal for discovering
relevant keywords and planning SEO campaigns.
Ubersuggest: Tool that offers keyword suggestions, as
well as providing information on search volume,
competition and cost per click (CPC) for each term.
Ahrefs e SEMrush: Paid but very powerful tools that
provide a wide range of keyword data, including ranking
difficulty, search volume, competitor analysis, and more.



3 - On-Page Optimization

3.1 - Titles and Meta Descriptions

Titles and meta descriptions are essential elements in on-page
optimization. They are the first aspects that users and search engines
see when a page appears in search results.

Titles (Title Tags): A page title should be descriptive, relevant,
and include the main keyword. It's important that the title is
appealing to users, encouraging them to click on the link, and
that it doesn’'t exceed 60 characters to avoid being cut off in
search results. A good title should balance the inclusion of the
keyword with a natural and engaging feel.
Example of a good title: "Women's Designer Handbags |
Enhance Your Style"

Meta Descriptions: Meta descriptions are short summaries,
usually between 130 and 140 characters, that appear below
the title in search results. A good meta description should be
persuasive, highlight the benefits of the page, and include the
main keyword.

3.2 - Use of Headings (H1, H2, H3, etc.)

Headings are used to structure the content of a page, making it
easier to read and understand. The hierarchy of headings (H1, H2,
H3...) helps to divide the content into logical sections and highlight
the most important information.

H1: Each page should have a single H1, which should
contain the main keyword and clearly describe the topic of
the page. The H1 is the main title of the page and should be
the most relevant and impactful.
Example H1: "Best Designer Women's Handbags for 2024"

H2 e H3: These headings are used to subdivide content into
smaller sections. H2 should be used for main topics, while
H3 can detail subtopics within each section. They help
organize content and improve the reading experience.
Example of H2: "How to Choose a Designer Women's
Bag?"

Example of H3: "Top Handbag Brands"



3.3 - Keyword Density and Positioning

Keyword density refers to the number of times a keyword appears in a
page's content relative to the total number of words. While it's important
to include keywords, keyword stuffing can be penalized by search
engines.

e Ideal Density: There is no exact density that works for all pages,
but a good practice is to keep your keyword density around 1-2%.
That is, for a 1,000-word text, the main keyword should appear
10-15 times.

e Positioning: In addition to density, keyword positioning is
essential. They should be included in the following elements:

o  First paragraph: Inserting your main keyword right at the
beginning of your content helps signal its relevance to
search engines.

o  Headings: Include the keyword in the headings (H2, H3)
to reinforce the content structure.

o  Anchor texts: Use the keyword as anchor text in internal
links to improve navigation and page relevance.

o Image Alt Text: Describe images with relevant keywords
in the alternative text (alt text) to improve accessibility and
image search optimization.

3.4 - Use of Images and Multimedia

Optimizing images and multimedia is another important aspect
of on-page SEO. Well-optimized images not only improve the
user experience, but they can also help with image search
rankings and reduce page load times.

File Name: Use descriptive file names that contain
your keyword. Avoid generic names like
"IMG_6542.jpg." Instead, use something like
"women's-brand-name-bag.jpg."

Alt Text: Alt text is used by search engines to
understand the content of images. It is descriptive and
includes the relevant keyword.

File Size: Large images negatively affect page loading
speed. Avoid it!

Videos and Other Multimedia Elements: Just like
images, videos and other multimedia elements will be
optimized. Include video transcripts, use video formats
that load quickly and in high quality.



4 - Quality Content

4.1 - The Importance of Original and Relevant Content

Quality content is important to any successful SEO strategy. When we talk about “quality content,” we're referring to material
that is not only original and plagiarism-free, but also relevant, useful, and well-written for the target audience. Search engines
like Google prioritize pages that offer real value to users, rewarding them with higher positions in search results. Content
should directly answer users’ questions and needs.

B L.
4.2 - Content Creation Strategy - Il I'

1. Understand Your Target Audience: Before you start writing, it's essential to know who your audience is. What are their
needs, interests, and challenges?

2. Create Original Content: Originality is crucial. Copying content from other websites not only hurts your website’s
reputation, but it can also result in search engine penalties. Always aim to create content that offers a fresh perspective or
updated information on the topic at hand.

3. Be Informative and Detailed: Content that addresses a topic in depth tends to be more valued by both users and search
engines.

4. Use Clear and Direct Language: The language must be clear, direct and adapted to the level of understanding of the
target audience.



4.3 - Image and Video Optimization

Integrating high-quality images and videos can significantly increase
the value of your content. However, it is important to optimize these
elements for SEO:

e Optimized Formats: Use lightweight image formats like
JPEG or WebP, and compress the files to ensure they don't
slow down page loading.

e Captions and Alt Text: In addition to improving accessibility,
adding captions and alternative text (alt text) to images allows
search engines to better understand the content of the
images. Alt text should be descriptive and include keywords.

4.4 - The Power of Titles and Subtitles

Headings and subheadings play a crucial role in organizing
content, making it more readable and easier to navigate.

e Catchy Titles: The main title of your content should
capture the reader’s attention immediately. It should be
clear, descriptive, and include the main keyword. Avoid
vague or generic titles.

e Informative Subheadings: Use subheadings to divide
content into logical sections and guide the reader
through the page. Subheadings are also a great
opportunity to include additional keywords.

Quality content is the cornerstone of any SEO strategy. By
focusing on creating original, relevant, and well-structured
content, you’ll not only improve your site’s search engine

rankings, but you’ll also build a solid foundation of trust and
authority with your audience. Remember, SEO isn’t just about
pleasing the algorithms; it’s about providing real value to your
visitors.




5 - Technical SEO

5.1 - Site Speed and User Experience 5.2 - User Experience (UX)

Website loading speed is a crucial factor for SEO. Websites that take a
long time to load tend to have higher bounce rates. In other words, visitors
leave the site before even reading the content.

User experience goes beyond website speed. It encompasses
ease of navigation, clarity of design, and accessibility of content.

5.1.1 - Site Speed Optimization

Image Compression: Large images are one of the main causes
of slow websites. Use tools like TinyPNG or ImageOptim to reduce

1.

Responsive Design: Make sure your website is
responsive. That is, it adapts well to different devices
and screen sizes, including smartphones and tablets.

_ _ _ _ NI ; 2. Intuitive Navigation: The structure of the website
the size of your image files while maintaining quality. .
CSS and JavaScript Minification: Minification removes should be I.oglcal a'f]d easy to unqergtand. Qlear menus
whitespace, comments, and unnecessary characters from CSS and useful internal links make navigation easier.
and JavaScript files. Tools like CSSNano and UglifyJS can 3. Content Readability: Content should be easy to read
automate this process, making files lighter and faster to load. and scan. Use readable fonts, short paragraphs, and
Reduce Redirects: Each redirect add§ extra timg tg page load. plenty of white spacing. Including bulleted or numbered
Reduce the number of unnecessary redirects to optimize speed. . i )
Enabling Browser Caching: Caching allows the browser to store lists also helps break up the text, making it more
static website files (such as images, CSS, and JavaScript). This accessible.
significantly improves loading speed for returning users. 4. Security and HTTPS: Website security is also an

important factor for user experience. Make sure your
website uses HTTPS, which not only protects user data
but is also a ranking signal for Google.



5.3 - XML Sitemap and Robots.txt File

These two elements are essential to ensure that search engines can
crawl and index your website efficiently.

1. XML Sitemap: An XML sitemap is a file that lists all of the
important pages on your website, making it easier for search
engines to find and index those pages. Tools like the Yoast SEO
plugin for WordPress can generate sitemaps automatically.

2. Robots.txt File: The robots.txt file tells search engine crawlers
which parts of your site they can access and index. This file is
useful for preventing duplicate content, such as admin or test
pages, from being indexed. However, use it with caution so that
you don't accidentally block important pages on your site.

5.4 - Friendly URLs and Internal Link Structure

Friendly URLs and a good internal linking structure are critical
components of technical SEO. They help search engines
understand the hierarchy of your site and make it easier for users
to navigate.

1.

Friendly URLs: A friendly URL is short, descriptive, and
includes the page's main keyword. Example of a friendly
URL:

instead of www.yoursite.com/6543217?catid=7&pid=32.
Internal Linking Structure: Internal links connect
different pages on your website and help distribute SEO
authority between them. Use internal links strategically
and without overdoing it.

5.5 - Monitoring Technical Errors

Maintaining a technically healthy website requires continuous monitoring to identify and correct errors that may arise. Tools

such as Google Search Console are essential for this task.

1 - 404 Errors (Page Not Found): These errors occur 2 - Crawl Errors: Crawl errors can occur when search
when a page that should exist on your website is not engines have difficulty accessing and indexing certain pages

found by the server. on your website.

10



6 - Link Building

6.1 - What is Link Building?

Link building is a fundamental SEO strategy that involves
obtaining links from other websites that point to yours.

These links, also known as backlinks, act as votes of confidence
for search engines, indicating that your content is relevant and
valuable. The more quality backlinks a website has, the more
likely it is to rank well in search results.

Backlinks not only help improve search engine rankings, but
they can also generate direct traffic to your website as users
click on links from other websites to reach yours.

However, it is important to remember that not all backlinks are
equal. Links from reputable and authoritative websites are much
more valuable than links from low-quality or irrelevant websites.

6.2 - Difference between Internal and External Links

Before we delve into link building strategies, it is essential to
understand the difference between internal and external links:

Internal Links

These are links that connect different pages within

your own website. They help distribute authority and
SEO relevance throughout your site and make
navigation easier for users.

External Links

These are links that point to your website from other
domains. These backlinks are crucial for SEO

because they act as referrals from other websites,
affirming that your content is trustworthy and useful.
Give preference to official websites!

11



6.3 - How to Get Quality Backlinks?

Building quality backlinks requires planning, effort and, most importantly, creating content that is worthy of being shared and
referenced by other websites. Learn some effective strategies for obtaining backlinks, such as:

1.

Creating High-Quality Content: The first step to attracting backlinks is to create content that other websites will want to
link to. This can include in-depth articles, case studies, infographics, videos, or any other type of content that is useful,
informative, and original. The more valuable your content is, the more likely it is that other websites will mention and link to
it.

Partnerships and Collaborations: Partnering with other websites or influencers in your industry can result in natural
backlinks. This can include co-creating content, such as webinars, podcasts, or eBooks, where both parties share the
content and, in turn, create backlinks to each other.

Participation in Business Directories and Listings: Submitting your website to relevant business directories, professional
associations, and review platforms can result in high-quality backlinks. Make sure to choose reputable directories that are
related to your niche, as links from low-quality directories can hurt your SEO.

Broken Link Recovery: This strategy involves finding broken links on other websites that should point to content similar to
what you offer. You can contact the website owner and suggest that they replace the broken link with a link to your content.
Tools like Ahrefs or Check My Links can help you identify broken links.

Creating Infographics and Visuals: Infographics and other visuals have a high potential to be shared and linked to by
other websites. Create infographics that are informative and visually appealing, and then actively promote them to blogs and
websites that might be interested in using them as a reference.

12



6.4 - Backlink Monitoring and Analysis

Monitoring Tools: Use tools like Google Search Console,
Ahrefs, SEMrush, or Moz to monitor your backlinks. These
tools allow you to see which sites are linking to yours, the
authority of those sites, and whether there are any potentially
harmful backlinks.

Backlink Quality Analysis: Not all backlinks are beneficial.
Links from spammy or low-quality sites can actually hurt your
rankings. Use the tools mentioned above to identify these links,
and consider using Google’s disavow tool to disregard harmful
links.

Tracking Lost Links: Sometimes you may lose backlinks if a
page is removed or the link is replaced. Tracking lost links
allows you to take steps to recover them, such as contacting
the webmaster and requesting that the link be reinstated.

6.5 - Avoid Black Hat Link Building Strategies

When trying to build backlinks, it's important to avoid
“black hat’ strategies that violate search engine guidelines.

These practices can include buying links, participating in
link exchange schemes, or creating private blog networks
(PBNSs) to artificially generate backlinks.

While these tactics may seem effective in the short term,
they carry a high risk of severe penalties from search

engines, which can result in your site losing rankings or
even being removed from search results.




7 - Local SEO

7.1 - Importance of Local SEO

Local SEO is crucial for businesses that rely on customers in a specific
geographic location. It helps your business appear in search results
when nearby users search for products or services that you offer.

7.2 - Optimization for Google My Business

1.  Profile Creation and Verification: Create a Google My
Business profile and verify your ownership. This allows your
business to appear in local search results and on Google Maps.

2. Accurate Information: Keep information such as name,
address, phone number (NAP), hours of operation, and business
categories up to date. Make sure this information is consistent
across all online platforms.

3. Photos and Reviews: Add high-quality photos and encourage
your customers to leave reviews. Positive reviews and attractive
photos increase your business’ credibility and visibility in local
results.

7.3 - Citations and NAP Consistency

Citations are mentions of your business’s name, address, and
phone number on other websites, such as business directories
and social media. Ensuring consistency of NAP information
across all of these platforms is vital for local SEO, as
inconsistencies can confuse search engines and hurt your
rankings.

7.4 - Relevant Local Content

Create content targeted at local audiences, such as blog posts
about events in your city or area-specific guides. Not only
does this attract local customers, but it also improves your
local SEO by demonstrating geographic relevance.

7.5 - Local Backlinks

Getting backlinks from local sites like newspapers, blogs, and
directories strengthens your online presence and signals to
search engines that your site is relevant to the specific
geographic area.

14



8 - Analysis and Monitoring

8.1 - Importance of SEO Analysis

Analyzing and monitoring your SEO performance is essential to
understanding what's working and where there are opportunities for
improvement. SEO is an ongoing strategy, and regular analysis helps you
adjust your tactics and maximize results.

8.2 - Analysis Tools

1. Google Analytics: This free tool provides detailed data about
your website traffic, including the number of visitors, the source of
traffic (organic, direct, social, etc.), and user behavior on the site.
Use it to identify which pages are generating the most traffic and
conversions.

2. Google Search Console: Provides valuable insights into how
your site is performing in Google search results. You can see
which keywords are driving traffic, identify indexing issues, and get
alerts about technical SEO issues.

3. Third-Party Tools: Tools like SEMrush, Ahrefs, and Moz offer
in-depth backlink analysis, keyword tracking, and competitor
comparisons. They complement the free tools and provide a
broader view of your SEO performance.

8.3 - Important Metrics

Organic Traffic: Track the volume of visitors coming to
your site through organic searches. An increase in this
traffic usually indicates that your SEO strategies are
working.

Click-Through Rate (CTR): Monitor your CTR to see
how many users are clicking on your links in search
results. A high CTR means that your titles and
descriptions are appealing to users.

Bounce Rate: This metric shows the percentage of
visitors who leave your site after viewing just one page.
A high bounce rate may indicate issues with the user
experience or content.

Keyword Rankings: Track the rankings of your site's
main keywords in search results. Changes in rankings
may indicate the need for adjustments to your SEO
strategy.

Continuous Adjustments: SEO is dynamic, with
search engine algorithms constantly changing. Use

analytics data to make continuous adjustments to
your strategy. 15



9 - Current SEO Trends

9.1 - The Impact of Voice Search

Voice search is growing rapidly with the rise of virtual assistants like
Siri, Alexa, and Google Assistant. This type of search tends to be
more conversational and question-based, which requires adapting
SEO strategies.

e Voice Search Optimization: Focus on long-tail keywords
and questions that users might ask out loud. Creating
content that directly answers these questions can improve
your site’s position in voice results.

9.2 - Mobile-First Indexing

Google now prioritizes the mobile version of a website when
indexing and ranking it. In other words, optimizing for mobile
devices is no longer an option, but a necessity.

e Responsiveness and Speed: Ensure your website is fully
responsive, loads quickly on mobile devices, and provides a
good user experience.

9.3 - SEO for Al and Semantic Searches

Al, especially with Google’s BERT algorithm, has changed the way
the search engine understands content. The focus is now more on
understanding the context of words and user intent.

e Creating Contextual Content: Instead of just optimizing for
exact keywords, focus on creating content that covers topics
in depth and responds to wuser intent. Create a
comprehensive and UNIQUE article that will be a hit!

9.4 - The Importance of E-A-T

Google is placing more importance on E-A-T (Expertise,
Authoritativeness, Trustworthiness), especially for sites dealing with
health, finance and other sensitive areas.

Publish content written by recognized experts in your field, and
ensure that your website has a good online reputation. Links from
authoritative websites and good user reviews also help improve
your authority.
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ultimately achieving your online business goals.

Planning a Long-Term SEO Strategy

SEO is a marathon, not a sprint. To achieve lasting results, it's
essential to create an SEO strategy that includes:

e Ongoing Monitoring: Use tools like Google Analytics and
Google Search Console to track your site's performance and
make adjustments as needed.

e Regular Content Updates: Keep your website relevant and
up-to-date with fresh, optimized content. Review and improve
existing content regularly to reflect new information and
keywords.

e Stay on top of trends: Stay informed about changes in
search engine algorithms and SEO trends, such as the rise of
voice search and mobile-first indexing.

10 - Final Considerations

Throughout this eBook, we explore the key aspects of SEO, from keyword research to the latest trends. Understanding and
applying these practices is key to improving your website’s visibility in search engines, attracting more qualified visitors, and

Final Recommendations

Continuously Educate Yourself: SEO is constantly
evolving. Keep learning and staying up to date on best
practices to keep your site competitive.

Focus on the User: Remember that the ultimate goal
of SEO is to meet the needs of your users. Create
valuable content, provide a great browsing experience,
and maintain your audience’s trust.

Don't Give Up: SEO can take time to show results, but
consistency and continued effort will bring lasting
benefits to your website.
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